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INTRODUCTION
The most important thing about 
an app or website is not what 
it looks like—it's how it works 
for your users. That's why 
Worthwhile's goal in every digital 
project we build is creating a 
helpful user experience.

This process is both science 
and art. It relies on research 
and tested principles, as well 
as a feel for what works online. 
We call the process of digital 
strategy architecture because it 
takes both strong structure and 
design chops.

To help you understand 
the process of creating an 
architecture that creates a 
positive user experience, this 
guide shares six of the tools we 
use to create websites, apps and 
software that users enjoy and 
remember.

Knowing about these tools gives 
you an idea of how Worthwhile’s 
strategic team creates 
architecture, and helps you to 
better direct your feedback—
or even give it earlier, so your 
project stays on track.

Design is not 

just what it 

looks like and 

feels like. Design 

is how it works.
—Steve Jobs



TOOL #1

When an architect begins creating a 
building, she needs to know whether 
she’s building a barn or a skyscraper. 
Likewise, digital architects need to know 
what they’re trying to build, and why.

Goals and 
Objectives



AT WORTHWHILE, 
WE CONDUCT 
A SERIES OF 
ANALYSES BEFORE 
BEGINNING 
ARCHITECTURE. 

Based on what we learn, we 

state goals and objectives for 

the project. These goals and 

objectives direct everything 

that follows. The architect 

constantly refers to the goals 

and objectives while creating 

the user experience plan.

These statements also help 

to keep our team of writers, 

designers and developers on 

the same page throughout the 

project. They are the foundation 

for everything that follows.

TYPES OF ANALYSIS
1. User Analysis

2. Market Analysis

3. Competitive Analysis

4. Online Analysis



TOOL #2

Once an architect knows the goals and 
objectives for a project, he can start to 
create the structure for the project.

Structure



For a website, the structure is often a sitemap that breaks down sections 

of the site and what appears on each. For web apps, mobile apps and 

software, the structure can take the form of flowpaths that depict how 

a user (or different categories of users) move through the system. 

The most important factor when creating this structure is whether it makes 

sense to users. That means that sometimes, a project's goals require both 

sitemaps and flowpaths—or another type of structure that's a custom fit for 

what you want to build.

Often, companies want their website or app structure to match their 

internal structure. But your company’s structure may not make sense to the 

people who will be using your site. Challenge your ideas about structure by 

thinking outside your org and putting yourself in your user’s shoes.



TOOL #3

Once the site map and flowpaths call out 
what pages or views a project requires, 
it’s time to start planning each of those 
pages or views. Like many architects, we 
use wireframes to do this.

Wireframes



A WIREFRAME 
PROVIDES THE PLAN 
FOR A PAGE, FOCUSING 
ON WHAT USERS 
NEED TO ACCOMPLISH 
ON THAT PAGE.

Wireframes spell out what 

information the page needs 

to include, what emotion it 

needs to incite, and what 

actions it needs to prompt.

Wireframes do not show what 

a page or view will look like in 

the finished project. They are 

skeletons, not formally dressed. 

These skeletons give the rest of 

the project team the rationale 

they need to create amazing 

tuxedos and evening gowns.



TOOL #4

One of the most important parts of an 
architecture is a plan for mobile devices.

Your website or app needs to work on 
smart phones and tablets, and that takes 
planning. Adaptive and responsive design 
and content give developers options—
choices that architects must consider as 
they create sound strategy.

Mobile 
Specifics



AT WORTHWHILE, 
WE CREATE 
SPECIFIC MOBILE 
AND TABLET 
WIREFRAMES AND 
DESIGNS THAT 
CALL OUT HOW A 
PROJECT ADAPTS 
AND RESPONDS TO 
VARIOUS DEVICES 
AND SCREEN SIZES. 
THIS HELPS US 
MAKE SURE EACH 
USER'S EXPERIENCE 
IS POSITIVE, 
REGARDLESS OF 
HOW THEY ACCESS 
THE SITE OR APP. KEYS TO

SUCCESSFUL
STRAGEGY
IN THE

MOBILE
DECADE
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“

DOWNLOAD OUR 
MOBILE EBOOK

6 Keys to 
Successful 
Stategy in the 
Mobile Decade”

https://worthwhile.com/expertise/mobile-success-book/


TOOL #5

Studies and research can help you 
determine how to create the best user 
experience for your website or app.

The best strategy architects (including 
Worthwhile’s) know where users typically 
look first on a screen, what colors draw 
attention, and more. By following these 
best practices, architects get a leg up on 
creating a successful project.

Research and 
Best Practices



RESEARCH CAN 
ALSO ENABLE 
YOU TO DIG EVEN 
DEEPER INTO THE 
PARTICULARS OF 
YOUR PROJECT 
TO CREATE THE 
MOST EFFECTIVE 
SOLUTION. 
User testing can help you 
make sure your site or 
app makes sense to your 
target audience, and more 
sophisticated tools like 
eye tracking can provide 
information users can't  
even verbalize.

There's no excuse for 
an architecture to have 
unanswered questions.  
Keep doing research until  
you find the solution.



TOOL #6

Architectures for public-facing websites 
and apps need an SEO-friendly 
structure. Architects must know how 
search engines work and structure 
wireframes with that in mind. 
Such structure requires search-engine 
sensitive headlines and subheadings, 
metacontent, keywords and more. 

SEO 
Sensibility



AT WORTHWHILE, WE USE GOOD 
SEO PRACTICES WITHOUT BEING 
SLAVES TO RANKINGS.

We’ve seen far too many companies make mistakes 
by choosing SEO influence over user experience in 
their project plan.

A strong ranking on Google is important, but so is 
making sure users having a good experience with 
your brand when they click on your URL. If your 
strategy doesn’t address both of these, you need to 
change your plan.



CONCLUSION

Creating this kind of site or app or software requires 
equal parts art and science. If you need help with the art 
and science of digital architecture, Worthwhile can help. 

CONTACT US TO SEE HOW OUR APPROACH CAN PUT   

YOUR USERS AT THE CENTER OF YOUR PROJECT.

Your digital project will only be a success if your users have a 

good experience. If your project is designed to sell your wares, 

the experience should lead users to interact further with and 

ultimately buy from your company. If your project creates internal 

efficiency, it should make your team members’ jobs easier.

http://www.worthwhile.com/contact_form


  

Worthwhile builds custom web and mobile applications 
that solve challenges and seize opportunities.
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